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TVET CURRICULUM DEVELOPMENT, ASSESSMENT AND CERTIFICATION COUNCIL (TVET CDACC)

Qualification Code	: 	041305T4BUS		
Qualification		:	Business Management Level 5
Unit Code		:	BUS/OS/CC/BM/BC/01/5/A	
Unit of Competency	:          	Manage Business Research and Development


            ASSESSORS GUIDE WRITTEN ASSESSMENT
   
SECTION A (20 MARKS)
 (Award 1 mark each for correct answer)
1. Which among the following is a step in the research process? 		
1. Background to study
1. Conclusion 
1. Locating and defining issues or problem
1. Reporting format
1. Which of the following is a reason why customer feedback is important to business?	
1. Helps in retaining customer
1. Helps in improving products and services
1. Budgeting 
1. Planning 
1. Which among the following is a customer feedback channel?				
  A. Website 
  B. Radio 
  C. App 
  D. Television 
1. Customer feedback benefits in improving customer loyalty, which of the following is a key way?			
    A. Recording 
    B. Appreciating 
    C. Ignoring 
    D. Listening to your customer voices
1. There are several types of customer feedback and how to collect them, which of the following is one of them?	
1. Branding 
1. Segmenting 
1. Customer satisfaction feedback 
1. Growth 
6. Determining market research budget requires tips, which one of the following is a tip?	
1. Plan before 
1. Focus on future trends
1. Understand what costs to expect and what information that gets you
1. Customized        
7. Which of the following is among the main elements affecting research cost? 
1. The person carrying research
1. Research objective
1. Direction of the research 
1. The problem statement
8.  There are a number of occasions where market research is appropriate, which of the following is one of the occasion?           
1. When launching a new product or service
1. When marketing the organization
1. During the closure of organization
1. When budgeting 
9.  Data comes in different structures, which of the following is one of them?
1. Locked or unlocked
1. Structured or unstructured 
1. Typed or untyped 
1. Formed or unformed 
10.  The following are data collection strategies, which among them is not?
1. Case studies
1. Usage data
1. Checklists 
1. Discussion 
11.  Which of the following is a tool for case studies?
1. Encyclopaedia 
1. Checklists
1. Texts
1. Maps 
12. Which of the following is not a data collection technique used by business researchers?
1. Interviews 
1. Questioners
1. Discussions
1. Surveys 
13.  Research hypothesis can be classified into several categories, which one of the following   
         Is one of the category?                       
1. Null hypothesis
1. Void
1. Qualitative
1. Quantitative    
14. Which of the following is a type of data that a business collects?
1. Family background data
1. Education data
1. Personal data
1. Behavioural data
15. Which of the following is among the ways that companies use consumer data that they collect?
1. To reward customers
1. To refine a company’s marketing strategy
1. To finance customers
1. To bring more business 
16.  Collecting data is valuable because you can use it to make informed decisions, which of             The Following is not among the uses?
1. Improving understanding of your audience
1. Identifying areas for improvement or expansion
1. Predicting future patterns
1. Drawing of budgets 
17.  Which of the following is a challenge in data collection?
1. Finding relevant data
1. Filtering
1. Researching
1. Analyzing 
18. Which of the following is not a type of data analysis methods?
1. Descriptive analysis
1. Exploratory analysis
1. Predictive analysis
1. Resultive analysis
      19.  Which of the following is a way of doing market research?
1. Do segmentation
1. Start identifying your target market
1. Talk to clients
1. Document 
20.  Which of the following is not an advantage of business research? 
1. Business research helps to identify opportunities and threats
1. Conducting market research for the business
1. Helps identify problems and using this information wisely decisions can be made to tackle the issue appropriately
1. Risk and uncertainties can be minimized by conducting business research in advance


            SECTION B: (40 MARKS)
           Note to assessor: these are suggested answers to act as guidelines.
21. Briefly differentiate the following terms:
1. Qualitative and quantitative research                                                          (2mks)
· Quantitative research deals with numbers and statistics i.e it allows you to systematically measure variables and test hypothesis, while qualitative research deals with words and meanings i.e it allows you to explore concepts and experiences in more details
Award 2 Marks for correct distinction- max 2 marks
1. Primary and secondary data                                                                        (2mks)
· Primary data refers to the first-hand data gathered by the researcher himself, while secondary data means data collected by someone else earlier
Award 2 Marks for correct distinction- max 2 marks
1. Descriptive and experimental methods of research                                    (2mks) 
· Descriptive is a qualitative or quantitative approach dedicated to observing the variable demographics under its natural habitat, while experimental research includes a scientific quantitative approach to test hypothesis and theories using control variables
Award 2 Marks for correct distinction- max 2 marks
22.  Define research methods                                                                                           (2mks)
· Research methods are specific procedures for collecting and analysing data
Award 2 Marks for correct definition- max 2 marks
23. Name four sources of secondary data.                                                                       (4mks)
· Government publications
· Business documents
· Public records
· Websites 
Award 1 Mark for each correct point- Max 4 Marks
24. List four attributes to consider before utilizing a data collection tool                       (4mks)
· Variable type
· Study design
· Sample size
· Collection technique
Award 1 Mark for each correct point- Max 4 Marks
25. State two essential characteristics of a good hypothesis                                            (2mks) 
· It should be drawn from previously published research based on theory
· It involves more efforts than just a guess
Award 1 Mark for each correct point- Max 2 Marks
26.  Give four types of research hypothesis                                                                    (4mks) 
· Simple hypothesis
· Complex hypothesis
· Directional hypothesis
· Non-directional hypothesis
Award 1 Mark for each correct point- Max 4 Marks
27. List three essential criteria that must be met for hypothesis to be testable               (3mks) 
· There must be a possibility to prove that the hypothesis is true
· There must be a possibility to prove that the hypothesis is false
· The results of the hypothesis must be reproducible
        Award 1 Mark for each correct point- Max 3 Marks

28. What is research hypothesis                                                                                     (2mks) 
· It is a statement that introduces a research question and proposes an expected result
Award 2 Marks for correct definition- Max 2 Marks
29.  State four types of consumer data that business collects                                           (4mks)
· Personal data
· Engagement data
· Behavioural data
· Attitudinal data
Award 1 Mark for each correct point- Max 4 Marks
30. State four techniques for collecting different types of data                                        (4mks)
· Determine what information you want to collect
· Set a timeframe for data collection
· Determine your data collection method
· Collect the data 
Award 1 Mark for each correct point- Max 4 Marks
31. Define data collection                                                                                                 (2mks)
· It is the process of gathering data for use in business decision making ,strategies, planning, research and other purposes
Award 2 Marks for correct definition- Max 2 Marks
32. List three types of data analysis methods                                                                  (3mks)  
· Descriptive analysis
· Exploratory analysis
· Diagnostic analysis 
 Award 1 Mark for each correct point- Max 3 Marks


SECTION C: (40 MARKS)
(These are suggested answers to act as guidelines.)
The candidate is supposed to answer only two questions.
33.   a) Mr Jackson is a businessman and wants to conduct research. Explain five steps               
            Process for conducting user research.                                                             (10mks)
· Objectives 
· Hypothesis
· Methods 
· Conduct
· Synthesis 
Award 2 marks for each correctly explained point- max 10 marks
          b)  Edwin a business researcher obtains feedback from the customer. Explain five 
                reasons why customer feedback is important for his business.                     (10mks)
· Customer feedback identifies aspects of product improvement
· Analysing feedback helps in taking better business decisions
· Customer feedback improves brand credibility and social proof
· Collecting customer feedback makes them feel involved
· Deliver better customer experience
Award 2 marks for each correctly explained point- max 10 marks
34.     a) Outline five main costs of market research in business                                (10mks)
· Define your research objective
· Identify the methodology
· Specify your target audience
· Speed 
· Select a service provider
Award 2 marks for each correctly explained point- max 10 marks
          b) There are a bunch of underlying reasons for collecting data especially for a 
                researcher. Discuss five reasons                                                                   (10mks)
· Integrity of the research
· Reduce the likelihood of errors
· Decision making
· Save cost and time
· Support a need for a new idea
35.   a) There are different data collection strategies that can be used in research. Explain five 
             Strategies of data collection.                                                                            (10mks)
· Case studies
· Usage data
· Checklists
· Observations
· Interviews 
Award 2 marks for each correctly explained point- max 10 marks
         b) John a business researcher wants to develop a hypothesis. Describe five steps 
              involved in developing a hypothesis.                                                            (10mks)
· Ask a question
· Do some preliminary research
· Formulate your hypothesis
· Refine your hypothesis
· Phrase your hypothesis in different ways
            Award 2 marks for each correctly explained point- max 10 marks
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