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ASSESSOR’S GUIDE WRITTEN ASSESSMENT



SECTION A: (40 Marks)
Note to assessor: These are suggested answers to act as guidelines
1. State three disadvantages of business research                                        (3 marks)
· Business Research can be expensive and time-consuming.
· It also has the danger of being assumptive and imprecise at times, because the focus groups might be small or can be highly based on assumptions.
· The market is ever-changing and ever-evolving and capturing the right trends or anticipating them can constitute a complicated process for business research.
3x1=3 marks 
2. Distribution research helps an organization to gain insights into certain factors. Propose five of such factors                                                                                                              (5 marks)
· Better management of sales channels with enhanced knowledge
· Better segmentation of distribution within sales channels
· Roles played by intermediaries in the sales process
· Understanding the centers of influence within a sales channel
· The company’s market position within a particular sales channel
5x1= 5 marks
3. Name five types of customer feedback                                                                    (5 marks)
· Product and brand health feedback
· Customer satisfaction feedback
· Brand loyalty feedback
· Sales feedback
· Customer preference feedback
5x1=5 marks 
4. List four types of equipment included in research budget items                              (4 marks)
· Fixed equipment
· Movable equipment
· Office equipment
· Equipment installation
4x1=4marks
5. Qualitative research methods are classified into various categories, one of them being the grounded theory which uses several methods. Name three such methods                (3 marks)
· Participant observation
· Interviews
· Document and artifact collection
3x1=3 marks
6. For collecting data through interviews, there are tools one can use to easily collect data. List three of such tools                                                                                                        (3 marks)
· Audio Recorder
· Digital Camera
· Camcorder
3x1=3 marks 
7. Justify four reasons for application of hypothesis in research                                      (4 marks)
· Hypothesis helps in making an observation and experiments possible
· It becomes the start point for the investigation
· Hypothesis helps in verifying the observations
· It helps in directing the inquiries in the right directions
4x1=4marks 
8. Researchers have observed certain benefits with secondary data. List five of such benefits.
                                                                                                                                            (5 marks)
· Fewer resource requirements
· It is a discreet method
· Applicable for longitudinal studies
· Comparative and contextual data can be obtained
· It leads to unforeseen discoveries
5x1=5 marks 
9. Assess three factors that influence the type of data analysis method to use                    (3 marks)
· Type of quantitative data available
· Nature of research questions 
· Research hypotheses
3x1=3 marks
10. State five reasons why recommendations are important in research report                       (5 marks)
· Outlines specific interventions or strategies to address the issues and constraints identified in the research
· Used to call for action or solutions to the problems  investigated in the research paper
· Recommendations highlight specific solutions and measures to be implemented based on the findings of the research.
· Provides important opportunities to demonstrate to the reader the researcher’s understanding of the research problem
· It summarizes all the gathered information or data based from the study made
5x1=5 marks 



SECTION B: (40 Marks)
Note to assessor: These are suggested answers to act as guidelines
11. (a)  Discuss five reasons that make Business Research an important activity in an organization
· It helps businesses gain better insights about their target customer’s preferences, buying patterns, pain points, as well as demographics.
· Business Research also provides businesses with a detailed overview of their target markets, what’s in trend, as well as market demand.
· By studying consumers’ buying patterns and preferences as well as market trends and demands with the help of business research, businesses can effectively and efficiently curate the best possible plans and strategies accordingly.
· The importance of business research also lies in highlighting the areas where unnecessary costs can be minimized and those areas in a business which need more attention and can bring in more customers and hence boost profits.
· Businesses can constantly innovate as per their customers’ preferences and interests and keep their attention towards the brand.
· Business Research also plays the role of a catalyst as it helps business thrive in their markets by capturing all the available opportunities and also meeting the needs and preferences of their customers.
5x2=10 marks (1 mark for mentioning and 1 mark for correct explanation)
(b) Several limitations of hypothesis testing can affect the quality of data you get from this process. Explain five of such limitations                                                           (10 marks)
· The interpretation of a p-value for observation depends on the stopping rule and definition of multiple comparisons. This makes it difficult to calculate since the stopping rule is subject to numerous interpretations, plus "multiple comparisons" are unavoidably ambiguous. 
· Conceptual issues often arise in hypothesis testing, especially if the researcher merges Fisher and Neyman-Pearson's methods which are conceptually distinct. 
· In an attempt to focus on the statistical significance of the data, the researcher might ignore the estimation and confirmation by repeated experiments.
· Hypothesis testing can trigger publication bias, especially when it requires statistical significance as a criterion for publication.
· When used to detect whether a difference exists between groups, hypothesis testing can trigger absurd assumptions that affect the reliability of your observation.
5x2=10 marks (1 mark for mentioning and 1mark for explanation)

12. (a) Survey distribution to collect data is an important aspect of the survey process. There are different ways of survey distribution. Explain six of such ways                                      (12 marks)
· Email: Sending a survey via email is the most commonly used and most effective methods of survey distribution.  One can use the QuestionPro email management feature to send out and collect survey responses.
· Buy respondents: Another effective way to distribute a survey and collect quantitative data is to use a sample. Since the respondents are knowledgeable and also are open to participating in research studies, the responses are much higher.
· Embed survey in a website: Embedding a survey in a website increases a high number of responses as the respondent is already in close proximity to the brand when the survey pops up.
· Social distribution: Using social media to distribute the survey aids in collecting higher number of responses from the people that are aware of the brand.
· QR code: QuestionPro QR codes store the URL for the survey. One can print/publish this code in magazines, on signs, business cards, or on just about any object/medium.
· SMS survey: A quick and time effective way of conducting a survey to collect a high number of responses is the SMS survey.
· QuestionPro app: The QuestionPro App allows to quickly circulate surveys and the responses can be collected both online and offline.
· API integration: One can use the API integration of the QuestionPro platform for potential respondents to take your survey.
Any 6x2=12 marks (1 mark for mentioning and 1 mark for explanation)

(b) Explain four challenges of delivering customer satisfaction                                      (8 marks)
· Understanding customer expectations. The biggest, challenge is in understanding diverse and constantly changing customer expectations and fulfilling them.
· Reaching out to customers. We have print media, radios, televisions, phones, emails, social media and of course, face-to-face campaign. The primary challenge, though, is to get the message across
· Exceeding customer expectations. In businesses, it is not just enough to meet the customer’s expectations. The fact that these expectations are constantly changing, companies must then be always a step ahead
· Consistency. Consistency is probably the most difficult challenge to achieve. Great customer service must be delivered to all customers, across all business channels, 24/7. Each and every experience of each and every customer must be equally good.
· Employing skilled customer service professionals. As more businesses focus on customer service, the demand for skilled customer service professionals is on the rise.
Any 4x2=8 marks (1 mark for mentioning and 1 mark for correct explanation)
13. (a) Experimental research allows a researcher to test an idea in a controlled environment before taking it to market. It also provides the best method to test a theory, analyze five advantages of this type of research.                                                                                                         (10 marks)                                                                                                                         
· Researchers have a stronger hold over variables to obtain desired results.
· The subject or industry does not impact the effectiveness of experimental research. Any industry can implement it for research purposes.
· The results are specific.
· After analysing the results, one can apply the findings to similar ideas or situations.
· One can identify the cause and effect of a hypothesis. Researchers can further analyse this relationship to determine more in-depth ideas.
· Experimental research makes an ideal starting point. The data one collects is a foundation on which to build more ideas and conduct more research.
5x2=10 marks (1 mark for mentioning and 1 mark for correct explanation)
(b) Propose five instances when it would be appropriate to use a focus group in research
                                                                                                                                  (10 marks)
· When considering the introduction of a new program or service.
· When one wants to ask questions that can't easily be asked or answered on a written survey.
· When one wants to supplement the knowledge one can gain from written surveys.
· When one knows, or can find someone, who is an experienced and skilled group leader.
· When there is time, knowledge, and resources to recruit a willing group of focus group participants.      
5x2=10 marks (1 mark for mentioning and 1 mark for correct explanation)
14. Quantitative observation is an objective collection of data which is primarily focused on numbers and values. 
· Accuracy: Under quantitative observation, data can be measured (quantified) and so, it produces accurate results in comparison to other methods such as qualitative observation which produce results that can’t be quantified. For example, the boiling temperature of water at sea level is 100°C is a quantitative observation.
· Constant Results: Results of this observation method are constant – the boiling point of water at sea level will be 100°C and will not change with other variables remaining constant.
· Sample Creation: A sample should be formed for quantitative observation and the size of this sample should be considerably large for researchers to generalize the observation to the entire population.
· Bias-free Results: As the results are quantified, the observations derived from those are free from bias but have a margin of error involved and is usually based on a hypothesis.
· Improve reliability of results: For a marketer to have a quantity linked to his/her qualitative observation, he/she needs to conduct quantitative observation as well. A quantitative result can be derived for the qualitative observation to increase reliability on the results.
· Conduct statistical analysis: Quantitative observation verifies details by conducting statistical analysis of a statement.
· Methods to process and analyze data: There are various methods and to process and analyze collected information. Rich quantitative observational data can be processed using codes/scores, for example, evaluation scales, checklists, tables etc. can be created to analyze collected data.
· Create a plan: Based on the purpose of observation, a quantitative observation plan is created. On this basis of this plan, settings are changed and method of conducting this observation is decided.
Any 5x2=10 marks (1 mark for mentioning and 1 mark for correct explanation)
(b) While preparing the research report the investigator must strictly adhere to a set of standards. Explain five of these standards                                                                                                  (10 marks)
· Simplicity: The report must be creative, must have sufficient clarity in terms of both thought and language. The sentence should be expressed in a simple concise manner and as far as possible slang; flippant phrases and entangled clauses and sub-clauses should be avoided
· Objectivity: The report must be made free from any influence by any element of extortion or persuasion. It should not contain any prejudice or pre-conceived notion of the investigator and the explanations must not aim at simply convincing the readers.
· Use of quantitative terms: It is desirable that the researcher should use quantitative terms like ‘less in quantity” or ‘far in number.’ He must spell out the numbers appearing at the beginning of sentences as well as the fractions, unless they are combined.
· Correct use of language: The researcher should always try to avoid spelling mistakes, inconsistencies as well as grammatical errors. The use of a good dictionary will be of great help in this regard.
· Chapterization: Proper chapterization is an essential feature of research report. A standard report always contains chapters, sections, sub-sections, tables and adequate charts.
· Footnote citations: In order to make the report more impressive and authentic, the report writer may make use of the footnotes frequently
Any 5x2= 10 marks (1 mark for mentioning and 1 mark for correct explanation)


P e t e r K i n y u a N y a g a - J e r e m i a h N y a g a t e c h n i c a l i n s t i t u t e : P a g e 1 | 15 
 
P e t e r K i n y u a N y a g a - J e r e m i a h N y a g a t e c h n i c a l i n s t i t u t e : P a g e 1 | 15 
 
Page 1 of 8

image1.png
o ¢
o ¢
U ()
"1V E/EDACC I/
N TYET CURRICULUM DEVELOPMENT, v
N SSESSHENT AND CERTIFICATIONGD
COUNCIL

N a
B S

Co, Nt
Mpetence cerd™




