Sustainable Tourism Practices

Sustainable Tourism Practices — Quick Reference Notes

1. What Is Sustainable Tourism?

e Definition: Tourism that meets the needs of present travelers and host communities while
protecting and enhancing environmental, social, and economic resources for future
generations.

e Three Pillars:

1. Environmental stewardship — minimizing ecological footprints.

2. Social responsibility — respecting local cultures and improving community well?
being.

3. Economic viability — generating fair income and long?term benefits for all
stakeholders.

2. Core Principles

Principle Key Actions
Leave No Trace Reduce waste, stay on designated paths, avoid disturbing wildlife.
Support Local Buy locally?made products, use local guides, stay in community?run
Economies accommodations.

L Learn basic customs, dress appropriately, seek permission before
Cultural Sensitivity )
photographing people.

o Conserve water & energy, choose low?impact transport, use refillable
Resource Efficiency

bottles.
Education & , . : . . .

Share information about conservation, participate in interpretive tours.
Awareness
Stakeholder Involve governments, NGOs, businesses, and residents in planning
Collaboration and monitoring.

3. Environmental Practices
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3.1 Energy & Carbon Management

e Renewable energy for hotels, lodges, and transport (solar, wind, geothermal).
e Carbon offsetting of flights and vehicle mileage (verified programs).
e Efficient transport — promote walking, cycling, public transit, electric vehicles.

3.2 Water Conservation

¢ Install low?flow fixtures, rain?water harvesting, grey?water recycling.
e Encourage guests to reuse towels/linens (“green housekeeping”).
e Use drought?tolerant landscaping.

3.3 Waste Reduction

e Zero?waste policies: eliminate single?use plastics, provide recycling stations.
e Compost organic waste for on?site gardens.
e Encourage pack?in/pack?out in remote areas.

3.4 Biodiversity Protection

e Design trails to avoid sensitive habitats.
e Support wildlife monitoring and habitat restoration projects.
e Enforce strict “no feeding” and “no littering” rules.

4. Social & Cultural Practices

4.1 Community Engagement

e Conduct free, prior, and informed consent (FPIC) before new tourism projects.

¢ Offer training and employment to locals (guides, hospitality staff, artisans).

¢ Allocate a percentage of tourism revenue to community development (schools, health
clinics).

4.2 Cultural Preservation

e Promote authentic experiences (traditional cooking classes, crafts, festivals).

Page 2 | Back to Ynet StudyHub


https://ynetstudyhub.com

Sustainable Tourism Practices

e Protect heritage sites through controlled visitor numbers and maintenance plans.
e Use interpretive signage in local languages and provide cultural briefings for visitors.

4.3 Visitor Conduct

e Provide pre?arrival briefings on etiquette, dress code, and sacred sites.
e Encourage respectful photography (ask permission, avoid flash).
e Set clear codes of conduct for wildlife encounters (e.g., maintain distance, no touching).

5. Economic Practices

5.1 Fair Pricing & Revenue Distribution

e Use transparent pricing that reflects true cost of conservation and community benefits.
¢ Implement community?based tourism enterprises where profits stay locally.
o Offer micro?grants or profit?sharing schemes for small?scale operators.

5.2 Diversification & Seasonality Management

e Develop off?peak attractions (cultural workshops, agro?tourism) to spread visitor flow.
e Encourage multi?day itineraries that use
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