
Introduction to the Travel & Tourism Market

Key concepts, market structure, trends, and opportunities

1. What Is Travel & Tourism?

Term Definition

Travel
The movement of people from one location to another for any purpose

(business, leisure, education, etc.).

Tourism
Travel for recreational, cultural, or business purposes that includes

overnight stay at the destination.

Travel &

Tourism

Industry (TTI)

A network of businesses and services that enable, support, and profit from

travel and tourism activities (transport, accommodation, attractions, food &

beverage, travel agencies, etc.).

Key point: Tourism is a subset of travel; not every trip counts as tourism (e.g., a day?

trip without overnight stay).

2. Market Size & Economic Impact

Indicator
Global Figure (2023?

2024)
Notes

International tourist arrivals ~1.5?billion
Up ~7?% YoY after pandemic

rebound

International tourism receipts US$1.8?trillion Represents ~2.5?% of global GDP

Direct employment ~330?million jobs Hotels, airlines, tour operators, etc.

Indirect & induced

employment
>?1?billion jobs

Supply chain, retail, construction,

etc.

Average spend per tourist US$1,200–1,400 Varies by region and travel purpose

Sources: UNWTO World Tourism Barometer, World Travel & Tourism Council (WTTC).
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3. Core Segments of the Market

Segment Main Players Typical Products/Services

Transportation
Airlines, railways, cruise lines, car?rental

firms, ride?hailing platforms

Flights, train tickets, ferry

services, rental cars

Accommodation
Hotels, resorts, hostels, vacation rentals

(Airbnb, Vrbo), serviced apartments

Room bookings, all?inclusive

packages

Travel

Intermediaries

Online travel agencies (OTAs), traditional

travel agencies, meta?search engines

Flight/hotel bundles, itinerary

planning

Attractions &

Activities

Theme parks, museums, heritage sites,

adventure operators, event organizers

Tickets, guided tours,

experiences

Food & Beverage
Restaurants, cafés, street?food vendors,

catering services
Dining, culinary tours

Business

Services

MICE (Meetings, Incentives, Conferences,

Exhibitions) organizers, corporate travel

managers

Conference venues, incentive

trips

Support Services

Insurance, payment gateways, travel tech

(AI chatbots, booking engines), destination

marketing organizations (DMOs)

Travel insurance, payment

processing, destination

branding

4. Market Structure & Value Chain

Traveler ? Demand Generation (DMO, influencers) ?

 Booking (OTA / direct) ? 

Transport ? Accommodation ? Attractions ?

 Ancillary services (food, insurance) ? 

Post?trip feedback (reviews, loyalty programs)

1. Demand Generation – Destination marketing, social media, PR.

2. Distribution – Direct (brand website) vs. indirect (OTAs, GDS).

3. Fulfillment – Physical delivery of transport, lodging, experiences.

4. Post?Trip – Reviews, data collection, loyalty & repeat visitation.
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5. Key Trends Shaping the Industry (2023?2025)

| Trend | Description | Implication for Stakeholders | |-------|-------------
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