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1. Definitions:

e Social Entrepreneurship: Social entrepreneurship involves using innovative solutions to
address social problems and create positive change in society. These entrepreneurs aim to
generate social impact alongside financial returns.

e Corporate Social Responsibility (CSR): CSR refers to a company's commitment to
operating ethically and contributing to environmental, social, and economic development. It
involves integrating social and environmental concerns into business operations.

2. Objectives:

e Social Entrepreneurship aims to address social issues such as poverty, inequality, and
environmental degradation through sustainable business models.

e CSR aims to ensure that companies operate in a socially responsible manner, taking into
consideration their impact on society and the environment.

3. Key Differences:

e Focus: Social entrepreneurship focuses on creating innovative solutions to social problems,
while CSR focuses on integrating social and environmental concerns into business
operations.

e Scale: Social entrepreneurship often involves smaller, grassroots initiatives, while CSR is
typically implemented by larger corporations.

e Motivation: Social entrepreneurs are driven by a passion for social change, while
companies implementing CSR may be motivated by factors such as reputation management
or regulatory compliance.

4. Benefits:

e Social Entrepreneurship can lead to innovative solutions to complex social issues, creating
positive impact and empowering communities.

e CSR can enhance a company's reputation, attract socially conscious consumers, and
improve employee morale and retention.

5. Challenges:
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e Social Entrepreneurship may face challenges such as funding constraints, scalability issues,
and measuring socie@pgtj 8] Responsibility

e CSR initiatives may encounter challenges in aligning social responsibility goals with
business objectives, ensuring transparency and accountability, and managing stakeholder
expectations.

6. Examples:

e Social Entrepreneurship examples include organizations like TOMS Shoes, which donates a
pair of shoes for every pair sold, and Grameen Bank, which provides microloans to alleviate
poverty.

e CSR examples include companies like Patagonia, which focuses on sustainability and
environmental responsibility, and Microsoft, which invests in education and community
development programs.

7. Future Trends:

e The integration of social entrepreneurship principles into traditional business models.
¢ Increased focus on measuring and reporting the social impact of both social
entrepreneurship and CSR initiatives.

In summary, social entrepreneurship and corporate social responsibility are both
important approaches to creating positive social change and promoting sustainable
business practices. By understanding the differences, benefits, challenges, and examples
of these concepts, individuals and organizations can contribute to a more socially
responsible and sustainable future.

Page 2 | Back to Ynet StudyHub


https://ynetstudyhub.com
https://ynetstudyhub.com

