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A concise, organized guide for students and scholars

1. Overview
Aspect Description
Goal Systematically investigate media phenomena (content, production, audiences, effects,
oa
institutions).
s Textual/visual analysis, audience behavior, industry practices, policy impact,
cope

technological change.

Mix of quantitative, qualitative, and mixed?methods designs, chosen to fit the
Approach _
research question.

2. Core Research Paradigms

Ontology (Nature Epistemology (How We

Paradigm _ Typical Methods
of Reality) Know)
o o Empirical, hypothesis? Surveys, experiments,
Positivist / Post? Objective, , ) o
o _driven, seeks content coding, statistical
positivist measurable reality ) )
generalizable laws analysis
Socially Subjective, context? Ethnography, in?depth
Interpretivist constructed sensitive, seeks interviews, focus groups,
meanings understanding discourse analysis

, _ _ Critical discourse analysis,
Reality shaped by Reflexive, aims to reveal

Critical / Marxist _ o ) ) textual criticism, policy
power relations  domination and ideologies )
analysis
o _ - Practical, problem? Mixed?methods projects,

Constructivist /  Multiple realities _ ) _ )

. oriented, combines action research, design?
Pragmatic co?created

methods based research

3. Research Design Steps
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. ldentify a Problem / Question

o Gap In literature?
o Emerging technology or platform?
o Societal issue (e.g., misinformation, representation)?

. Review Literature

o Theoretical frameworks (e.g., agenda?setting, uses?and?gratifications, cultural
studies).
o Methodological precedents.

. Choose a Paradigm & Methodology

o Align the paradigm with the research question.
o Decide between quantitative, qualitative, or mixed.

. Select Specific Methods

o Quantitative: surveys, experiments, content analysis with coding schemes.
o Qualitative: interviews, participant observation, textual/visual analysis.
o Mixed: sequential explanatory, concurrent triangulation, embedded design.

. Develop Instruments & Protocols

o Survey questionnaire, interview guide, coding manual.
o Pilot test for reliability/validity.

. Sampling Strategy

o Probability: random, stratified, cluster (for generalizable results).
o Non?probability: purposive, snowball, quota (for depth/specific groups).

. Data Collection

o Ethical clearance, informed consent, data security.
o Use digital tools (e.g., Qualtrics, NVivo, R, Python) where appropriate.

. Data Analysis
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o Quantitative: descriptive stats, inferential tests (t, ANOVA, regression, SEM), network
analysis.

o Qualitative: thematic coding, narrative analysis, semiotic analysis, grounded theory.

o Mixed: integration through joint displays, meta?inferences.

9. Interpretation & Reporting

o Relate findings back to theory and prior research.
o Discuss limitations, implications for practice, and avenues for future work.

4. Major Quantitative Methods

Typical
Method When to Use Key Steps
Software
Large?scale audience ) ) . )
Survey . _ Design questionnaire ? sampling ? SPSS, Stata, R,
attitudes, media use ) o _
Research data collection ? weighting Qualtrics
patterns

Experiment
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