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Key concepts, practical applications, and design tlp

1. Why Color Matters in Interiors

Aspect Impact on Occupants Design Implications
Mood & Warm hues (red, orange) can Choose colors that support the room’s
00
_ energize; cool hues (blue, green)  purpose (e.g., soothing blues for
Emotion
calm bedrooms)
Perception of Light colors expand; dark colors Use light tones in small rooms, darker
Space contract tones in large spaces to create intimacy
. Color can guide movement and Use accent walls or contrasting trim to
Visual Flow o _ . ,
highlight focal points direct attention
Brand & Colors convey style (modern, rustic, Align palette with the client’s brand or
Personality eclectic) personal taste

2. Core Elements of Color Theory

Element Definition Design Use
H The name of the color (red, blue, Primary choice for walls, furniture,
ue
yellow, etc.) accessories
. Adjusts mood, creates contrast, balances
Value Lightness or darkness of a hue
light vs. shadow
Chroma ] _ High chroma for accents; low chroma for
. Intensity or purity of a hue
(Saturation) neutrals and backgrounds
Perceived warmth (warm) or Warm colors advance, cool colors recede;
Temperature . .
coolness (cool) of a hue helps shape spatial perception

3. Color Relationships (The Color Wheel)

Relationship Description Typical Effect
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Colors opposite each other (e.g.,  High contrast, dynamic energy;
Complementary .

blue ? orangeDeS | g N good for accents

Colors adjacent on the wheel (e.g., Harmonious, cohesive; ideal for
Analogous

blue?green?green) serene schemes
Triadi Three colors evenly spaced (e.g., Balanced vibrancy; works well

riadic

red?yellow?blue) with equal distribution

. Base hue + two colors adjacentto  Softer contrast than pure
Split?Complementary

its complement complementary
Tetradic (Double? Two complementary pairs (e.g., red Rich, complex palettes; require
Complementary) ?green & blue?orange) careful value control

) Variations of a single hue (different Clean, sophisticated; easy to
Monochromatic _
values & chroma) coordinate

4. The 60?30?10 Rule (A Practical Palette Formula)

1. 60?% — Dominant Color

o Large surfaces: walls, floor, major furniture.
o Usually a neutral or muted hue for flexibility.

2. 30?% — Secondary Color

o Medium?size items: sofas, rugs, curtains.
o Provides contrast and depth; often a complementary or analogous hue.

3. 10?% — Accent Color

o Small accessories: pillows, artwork, lighting fixtures.
o Bold, high?chroma choice to create focal points.

Tip: Adjust percentages for rooms with strong architectural features (e.g., a striking fireplace may
become the 60?% element).

5. Psychological Associations (Quick Reference)
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Color Common Emotional Response Typical Interior Applications
Red Passion, excitement, appetite D@Srbgrﬁ kitchens, accent walls
Orange Warmth, creativity, sociability Living rooms, entryways, children’s play areas

Yellow
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