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Introduction to Media Research
Key concepts, purposes, and basic methods

1. What Is Media Research?

Aspect Description

Definit Systematic investigation of media content, audiences, production processes, and
efinition

effects.

Scope Includes newspapers, magazines, radio, TV, film, digital platforms, social media,
podcasts, video games, etc.

Goal Generate reliable knowledge that can inform theory, policy, business strategy, and

public understanding.

2. Why Study Media?

Reason Example

Understanding ) ] o )
How news framing shapes public opinion on climate change.
Influence

Evaluating ) _ .
. Measuring ad recall and purchase intent after a TV campaign.
Effectiveness

_ ) Assessing the impact of media ownership concentration on diversity of
Policy & Regulation _ )
viewpoints.

Cultural Insight Analyzing representation of gender and ethnicity in streaming series.

_ Tracking adoption patterns of short?form video platforms (TikTok,
Technological Change Reels)
eels).

3. Core Areas of Media Research

Area Main Questions Typical Methods



Content
Analysis

Audience
Research

Production
Studies

Media Effects

Media
Economics &
Policy
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What messages are being
transmitted? How often? In what

form?

Who consumes the media? How
do they interpret it? What
behaviors result?

How are media texts created?
What constraints shape them?

What are the short? and long?
term impacts on attitudes,
knowledge, behavior?

How do market structures,
regulation, and financing affect
content and access?

Coding schemes, quantitative counts, textual
analysis, computer?assisted content
analysis (e.g., NLP).

Surveys, focus groups, interviews, diaries,
ethnography, digital trace data (clickstreams,
social media analytics).

Participant observation, insider interviews,
workflow mapping, archival research.

Experiments (lab/online), longitudinal
surveys, quasi?experimental designs, panel
studies.

Financial analysis, market data, policy
analysis, case studies.

4. Research Design Basics

1. Define the Research Problem

o Clear, answerable question (e.g., “Do political memes on Instagram increase political

efficacy among young adults?”).

2. Select a Methodology

o Quantitative (large?N, statistical inference) or qualitative (in?depth, contextual

understanding) or mixed?methods.

3. Choose a Sampling Strategy

o Probability (random, stratified) for generalizability.

o Non?probability (convenience, purposive) for exploratory work.

4. Develop Instruments

o Survey questionnaire, coding manual, interview guide, experimental stimulus.
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5. Collect Data

o Fieldwork, online panels, API extraction, archival retrieval.

6. Analyze

o Statistical software (SPSS, R, Stata) for quantitative data.
o Thematic coding, discourse analysis, network analysis for qualitative/visual data.

7. Interpret & Report

o Link findings back to theory and practical implications.
o Use visualizations (charts, word clouds, network graphs) for clarity.

5. Common Techniques & Tools

Technique When to Use Tools

Small samples, nuanced Excel, Google Sheets, coding software

Manual Coding ) )
categories (MAXQDA, NVivo)

Automated Content  Large corpora,

. . Python (NLTK
Analysis textual/visual data
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