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Introduction to Communication Ethics

Key concepts, principles, and practical applications for ethical communication in personal,

professional, and digital contexts.

1. What Is Communication Ethics?

Aspect

Description

The study of moral principles that guide how we create, transmit, receive, and

Definition

Interpret messages.

Goal Ensure honesty, fairness, respect, and responsibility in all forms of communication.

Interpersonal talks, mass media, advertising, public relations, social media, corporate

Scope

communication, journalism, and academic writing.

2. Core Ethical Principles

Principle

Truthfulness

Transparency

Respect for
Persons

Fairness &
Justice

Responsibility

Confidentiality

Non?

Maleficence

Explanation Typical Questions
Provide accurate, verifiable information; Is the information complete and
avoid deception. factual?

Disclose motives, affiliations, and conflicts of Are the sources and intentions
interest. clear?

Honor dignity, privacy, and autonomy of all Does the message respect the
participants. audience’s rights?

Treat all parties equitably; avoid bias and Are all relevant viewpoints

discrimination. represented?

Own the consequences of one’s What steps are taken if
communication; correct errors promptly. misinformation spreads?
Protect sensitive or private information Is confidential data being shared
unless disclosure is justified. appropriately?

Avoid causing harm—psychological, Could the message cause

reputational, or physical. undue distress or damage?
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3. Ethical Decision?Making Framework

Identify the Stakeholders — Who is affected? (audience, subjects, organization, society).
Gather Relevant Facts — Verify sources, context, and legal constraints.

Apply Ethical Principles — Evaluate the situation against the core principles above.
Consider Alternatives — List possible courses of action and their ethical implications.
Make a Decision — Choose the option that best balances truth, respect, and responsibility.

AR o

Implement & Reflect — Communicate the decision, monitor outcomes, and be ready to
amend if needed.

Tip: Use a “ethics checklist” before publishing or sending any message:

e ? |s the information accurate?

? Have | disclosed any conflicts of interest?

? Does the content respect privacy?

? Have | considered potential harm?

? Is the language inclusive and non?discriminatory?

4. Context?Specific Applications

4.1 Interpersonal Communication

e Active Listening: Show genuine interest; avoid interrupting or misrepresenting.
e Informed Consent: Obtain permission before sharing personal details.
e Boundaries: Respect cultural and personal limits on topics and tone.

4.2 Journalism & Media

e Fact?Checking: Verify all claims; cite reliable sources.
e Balance: Present multiple perspectives, especially on contentious issues.
e Public Interest vs. Privacy: Weigh societal benefit against potential harm to individuals.

4.3 Corporate & Marketing Communication

e Truthful Advertising: Avoid exaggerated claims, hidden fees, or deceptive visuals.
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e Stakeholder Transparency: Disclose sponsorships, endorsements, and product risks.
e Social Responsibility: Align messaging with ethical corporate values (e.g., sustainability).

4.4 Digital & Social Media

e Misinformation: Actively fact?check before
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