
The Role of Advertising in Marketing

Concise, organized notes for quick reference

1. Definition & Core Purpose

Aspect Description

Advertising
Paid, non?personal communication of a product, service, idea, or brand

through mass media or digital channels.

Primary Goal
Influence target?audience behavior ? awareness ? interest ? desire ?

action (AIDA).

Position in

Marketing Mix

One of the four P’s (Promotion) that supports product, price, and place

decisions.

2. Key Functions of Advertising

Function How It Works Typical Metrics

Information
Introduces new products, explains

features/benefits, updates on changes.
Reach, impressions, recall tests.

Persuasion
Shapes attitudes, differentiates from

competitors, creates brand preference.

Click?through rate (CTR),

conversion rate, lift studies.

Reminder
Keeps brand top?of?mind for existing

customers, supports repeat purchase.

Frequency, ad recall, brand equity

scores.

Brand Building
Establishes identity, personality, and

emotional connection.

Brand awareness, Net Promoter

Score (NPS), sentiment analysis.

Support for

Sales Force

Generates leads, pre?qualifies prospects,

reduces sales cycle length.

Lead volume, cost per lead (CPL),

sales?qualified leads (SQLs).

3. Advertising’s Strategic Roles

1. Market Penetration – Accelerates adoption in existing markets.

2. Market Development – Introduces offerings to new geographic or demographic segments.
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3. Product Development – Highlights new features or line extensions.

4. Diversification – Supports entry into unrelated product categories by leveraging brand

equity.

4. Integration with Other Marketing Elements

Marketing

Element
Interaction with Advertising

Product Messaging reflects product positioning, USP, and benefits.

Price
Promotional offers, price?related claims, and value propositions are

communicated.

Place

(Distribution)
Ads direct consumers to purchase channels (store, e?commerce, app).

People & Process
Service?oriented ads showcase staff expertise, customer experience, or

process speed.

5. Media Channels & Their Roles

Channel Strengths Typical Use Cases

Television
Broad reach, high impact, strong

visual/audio storytelling.

Brand launches, mass?market

products, seasonal campaigns.

Radio
Cost?effective, local targeting,

good for frequency.

Local promotions, drive?time ads,

event reminders.

Print (magazines,

newspapers)

Credibility, niche audiences,

tactile experience.

Luxury goods, B2B services,

regional campaigns.

Outdoor (billboards,

transit)

High visibility, geographic

targeting, 24/7 exposure.

Brand awareness, event promotion,

location?based offers.

Digital (search, display,

social, video)

Precise targeting, real?time

measurement, interactive

formats.

Direct response, lead generation,

retargeting, influencer

collaborations.

Mobile (in?app, SMS,

push)

Personal, location?aware, high

engagement.

Time?sensitive offers, loyalty

program prompts.
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Channel Strengths Typical Use Cases

Emerging (AR/VR,

Connected TV,

podcasts)

Innovative storytelling,

immersive experiences.

Product demos, experiential

branding, niche audiences.

6. Measurement & Evaluation

| Level | Objective
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