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Designed as a quick?reference guide for students, extension agents, and agribusiness
professionals.

1. What Is Agricultural Product Marketing?

Element Description

The set of activities that move farm?produced goods from the farm gate to the final
consumer, adding value and generating revenue.

Definition

Includes production planning, post?harvest handling, pricing, promotion, distribution,

Scope )
and after?sales service.

Maximize farm income, reduce waste, meet consumer demand, and ensure market
stability.

Goal

2. Key Components of the Marketing Chain

1. Production Planning

o Market?driven crop/livestock selection.
o Timing of planting/harvest to match demand peaks.

2. Post?Harvest Handling

o Grading, sorting, cleaning, packaging, and primary processing.
o Preservation techniques (cooling, drying, controlled atmosphere).

3. Transportation & Logistics

o Mode selection (road, rail, water, air).
o Cold?chain requirements for perishable items.

4. Market Channels

o Direct: Farm stands, CSAs, farmers’ markets, online farm shops.
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o Indirect: Wholesalers, brokers, aggregators, processors, retailers.
5. Pricing & Risk Management

o Cost?plus, market?based, contract, and forward?selling prices.
o Use of futures, options, and price insurance.

6. Promotion & Branding

o Labeling (organic, fair?trade, geographic indication).
o Advertising, social media, storytelling, certifications.

7. After?Sales Services

o Customer feedback, complaint handling, loyalty programs.

3. Marketing Channels — Comparative Snapshot

Channel Typical Products Advantages Disadvantages
) Highest farm margin, o )
Fresh fruits, ) Limited reach, requires
Farm Gate Sales direct consumer ) _
vegetables, eggs marketing skills
feedback

) , _ Shared resources, bulk Shared profits, possible
Cooperatives/Aggregators Grains, nuts, dairy . _ )
bargaining power loss of brand identity

Fresh produce, Access to large buyers, Price volatility, lower
Wholesale Markets

livestock rapid turnover margins
. . Packaged foods, Wide distribution, Strict quality standards,
Retail Chains _ ) _
processed items  brand exposure high entry barriers
Specialty crops, ) , :
_ Premium prices, Complex regulations,
Export Markets high?value ) o
) market diversification transport costs
livestock

4. Market Information Systems (MIS)

Function Tools & Sources
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Demand Forecasting Seasonal trend analysis, consumer surveys, point?of?sale (POS) data

Price Monitoring Commodity exchanges, government price bulletins, mobile price apps
Supply Chain ) . -

o GPS tracking, RFID tags, blockchain traceability platforms
Visibility

i Weather forecasting services, pest/disease outbreak alerts, market news
Risk Alerts

feeds

Effective MIS enable producers to make timely decisions on planting, harvesting, and sales.

5. Value?Adding Strategies

1. Processing — Milling, canning, drying, juicing, meat cutting.
2. Packaging Innovation — Modified?atmosphere packs, biodegradable films, QR?code

labeling.
3. Product Differentiation — Organic certification, heritage varieties, “farm?to?table”

narratives.
4. Service Integration — Home delivery, subscription boxes, recipe
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