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SECTION A (40 marks) 

Answer ALL questions from this section 

1. Travel industry provides services related to travel from one location to another. With the 

help of a travel agent. List four types of travel agents.    (4marks)   

2. A newly employed tour operator should have knowledge of contracts. State three reasons 

why a tour contract between the customer and the travel service provider can be canceled.  

          (3marks)  

3. The main role of travel agents is to plan for tours, outline four considerations made by a 

travel agent when planning for a tour to a destination.        (4marks)  

4. Customer feedback to tour operators is a major boost towards service delivery to its clients. 

List five methods that tour operators can use to collect feedback from clients.     

          (5marks)  

5. International and national travel bodies play a major role in the management of air transport 

and travel, State four roles of Kenya Civil Aviation Authority.    (4marks)  

6. You have been tasked to write a tour report by your manager, highlight four components 

you need to include in your report.      (4marks)  

7. International tourists are required to obtain travel insurance before starting their journey, 

identify three reasons for this scenario.     (3marks) 

8. It is an emerging trend that most tour companies prefer a cashless mode of payment from 

tourists. State five advantages of using a credit card to purchase services. (5marks)  

9. Risks are likely to occur while executing tour activities by tour operators. Outline five 

travel-related risks that a tourist may encounter during a holiday.   (5marks) 

10. Social media is overtaking traditional media in marketing and promoting tourism products 

and services. State three reasons why social media is preferred for communication in the 

travel sector today.                                                                                        (3marks)  

 

 

 


